ASSET-BASED

MARKETING
Integrative Process Map™

Voice of

Customer Brand

Vendor
Employee

Financial
Goals &
Objective

[»)
Position

ID

Personality

[»)
Promise

Customers -

ﬁ Vendors

Align
Integrate

Measure

- Employees

>

Customer
Segment

Umbrella
1-to-1

Experience

Monitor
Feedback

Internal
Communication

Performance
Review

Compensation
Incentives
Celebrations

Position
Description

Recruiting
On-Boarding
Education




